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Commercial real estate organizations’ participation jumps

By Risa PoLansky

The economy is down — but
participation in commercial real
estate organizations is up.

Now that the boom’s gone
bust, deals are no longer falling
from the sky, so more members
are attending events to make
connections and drum up busi-
ness, organization leaders say.

“That's what it’s all about
right now,” said Danet Linares,
executive vice president of
Blanca Commercial Real Estate
and president of Commercial
Real Estate Women - Miami,
known as CREW. “You can’t
just do business behind your
desk — you have to really be out
there, and part of being out there
is participating.”

The local Commercial Real
Estate Women chapter accepted
37 new members between last
and this April.

Ms. Linares observed that not
only are new faces clamoring to
join, but “I'm seeing veteran
members coming back.”

Former members Sandra
Goldstein of Sandra Goldstein
& Associates Commercial Real
Estate and Loretta Diaz, vice
president of marketing for CRS
Facility Services, both said they
rejoined to reconnect and stay
connected with industry play-
ers and goings on.

Even in organizations whose
membership hasn't spiked,
board members are noticing big-
ger evenl lurnouls, more par-
ticipation and active communi-
cation between members.,

Attendance in the Realtors
Commercial Alliance of Greater
Miami and the Beaches has re-
mained stable, said José 1.
Juncadella, alliance president
and president of Fairchild Part-
ners Commercial Real Estate
Services.

But he's observed “more in-
volvement,” he said. “We are
promoting more services to our
members,” such as an improved
Web site and up-to-date data.

Viktoria Telek, vice president
of commercial sales, leasing and
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CREW's Danet Linares, president, and Suzanne Amaducci-Adams,
incoming president, at last week's Coral Gables Chamber lunch,

property management for
ComReal and president of the
Commercial Industrial Associa-
tion of South Florida, said she’s
noted “more quality in partici-
pation.”

Members aren’t just showing
up to meetings and events
they’re there to learn, to net-
work and to make deals.

Membership has remained
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steady, she said, but existing
members have become more
active, taking leadership roles
and attending meetings with the
aim of adding value.

In a tough economic time,
convincing new prospects to
join and pay membership dues
is “the challenge,” she said, but
interest in events is high.

Organizations are also work-
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“We're trying to put together
programs that are of interest,
they're topical, things that will
attract the members as well as
other people,” Ms. Linares said.

Attending these events and
joining industry-specific orga-
nizations means meeting people
relevant to you and your busi-

ness, noted Patricia J. Birch of

appraising and consulting firm
Gallaher & Birch and a past
Commercial Real Estate Women
- Miami president.

The organization allows only
10% of its members be vendors

the rest are direct industry
players.

The restrictions maximize
opportunities for members, she
said. “For CREW-Miami it has
never been quantity over qual-
ity.”

And greater payoffs await
those who go beyond simply
attending events.

Joining a board, planning a
program or participating in a
committee means a chance to
showcase vyour skills and tal-
ents to potential partners or cli-
ents, Ms. Linares said.
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“When you work on a com-
mittee with somebody and
somebody’s been given a re-
sponsibility, that really shows
the person’s ability, the person’s
follow-through, what they bring
to the table, how active they are
- and that really translates to
business,” she said. “I think
that people really recognize that.™

And it pays off, said incom-
ing Commercial Real Estate
Women - Miami President
Suzanne Amaducci-Adams, an
attorney with Bilzin Sumberg.

She’s gotten direct business
at a board meeting, she said, as
well as made connections to get
to know new industry players
she may not have had the chance
to otherwise.

The organization provides
“not only direct access, but
quality access to quality
people,” Ms, Amaducci-Adams
said.

And that’s vital in today's
market, Mr. Juncadella said.

We have a small commercial
community, and it’s absolutely
important to network.”



